Tourism
Main task: Reading comprehension in order to learn, understand and argue on different types of tourism and its impacts on travelers and hosts
From Wikipedia, the free encyclopedia



Englishman in the Campagna by Carl Spitzweg (c. 1845)
Tourism is travel for recreational, leisure or business purposes. The World Tourism Organization defines tourists as people who "travel to and stay in places outside their usual environment for more than twenty-four (24) hours and not more than one consecutive year for leisure, business and other purposes not related to the exercise of an activity remunerated from within the place visited." 
Tourism has become a popular global leisure activity. In 2008, there were over 922 million international tourist arrivals, with a growth of 1.9% as compared to 2007. International tourism receipts grew to US$944 billion (euro 642 billion) in 2008, corresponding to an increase in real terms of 1.8%.As a result of the late-2000s recession, international travel demand suffered a strong slowdown beginning in June 2008, with growth in international tourism arrivals worldwide falling to 2% during the boreal summer months. This negative trend intensified during 2009, exacerbated in some countries due to the outbreak of the H1N1 influenza virus, resulting in a worldwide decline of 4% in 2009 to 880 million international tourists arrivals, and an estimated 6% decline in international tourism receipts. 
Tourism is vital for many countries, such as Egypt, Greece, Lebanon, Spain, Malaysia and Thailand, and many island nations, such as The Bahamas, Fiji, Maldives, Philippines and the Seychelles, due to the large intake of money for businesses with their goods and services and the opportunity for employment in the service industries associated with tourism. These service industries include transportation services, such as airlines, cruise ships and taxicabs, hospitality services, such as accommodations, including hotels and resorts, and entertainment venues, such as amusement parks, casinos, shopping malls, music venues and theatres.
?????  Comprehension questions:

1. What is understood by tourism nowadays? What are the WTO definitions of ‘tourism’ and ‘tourist’?

2. How is the tourism measured? What is its measure unit? 

3. What are the main obstacles before tourist industry mentioned in the second paragraph above? 

4. Why is tourism vital as an industry to many countries? 

5. What services comprise ‘the tourism service industries? 

Etymology

Theobald (1994) suggested that "etymologically, the word tour is derived from the Latin, 'tornare' and the Greek, 'tornos', meaning 'a lathe or circle; the movement around a central point or axis'. This meaning changed in modern English to represent 'one's turn'. The suffix –ism is defined as 'an action or process; typical behavior or quality', while the suffix, –ist denotes 'one that performs a given action'. When the word tour and the suffixes –ism and –ist are combined, they suggest the action of movement around a circle. One can argue that a circle represents a starting point, which ultimately returns back to its beginning. Therefore, like a circle, a tour represents a journey in that it is a round-trip, i.e., the act of leaving and then returning to the original starting point, and therefore, one who takes such a journey can be called a tourist." 
In 1941, Hunziker and Krapf defined tourism as people who travel "the sum of the phenomena and relationships arising from the travel and stay of non-residents, insofar as they do not lead to permanent residence and are not connected with any earning activity." In 1976, the Tourism Society of England's definition was: "Tourism is the temporary, short-term movement of people to destination outside the places where they normally live and work and their activities during the stay at each destination. It includes movements for all purposes." In 1981, the International Association of Scientific Experts in Tourism defined tourism in terms of particular activities selected by choice and undertaken outside the home. 
In 1994, the United Nations classified three forms of tourism in its Recommendations on Tourism Statistics: 
· Domestic tourism, involving residents of the given country traveling only within this country.

· Inbound tourism, involving non-residents traveling in the given country.

· Outbound tourism, involving residents traveling in another country.
?????  Comprehension questions:
1. How are ‘tourist’ and ‘tourism’ derived as words? Where does the root ‘tour’ come from? How do the suffixes ‘-ism’ and ‘-ist’ change it? 
2.  What is ‘round trip’? Have you heard the term ‘round-trip ticket’/’return ticket’? What does the latter mean? 
3. What are the core/main characteristics of ‘tourism’ and ‘tourist’ according to the above definitions? 
4. How do you understand ‘domestic’, ‘inbound’ and ‘outbound’ tourism? 
World tourism statistics and rankings

Most visited countries by international tourist arrivals

In 2008, there were over 922 million international tourist arrivals, with a growth of 1.9% as compared to 2007. In 2009, international tourists arrivals fell to 880 million, representing a worldwide decline of 4% as compared to 2008. The region most affected was Europe with a 6% decline.
The World Tourism Organization reports the following ten countries as the most visited from 2006 to 2009 by the number of international travellers. When compared to 2006, Ukraine entered the top ten list, surpassing Russia, Austria and Mexico, and in 2008, surpassed Germany. In 2008, the United States displaced Spain from the second place. Most of the top visited countries continue to be on the European continent, followed by a growing number of Asian countries.

In 2009, Malaysia made it into the top 10 most visited countries' list. Malaysia secured the ninth position, just below Turkey and Germany. In 2008, Malaysia was in 11th position. Both Turkey and Germany climbed one rank in arrivals, occupying seventh and eighth positions respectively, while France continued to lead the ranks in terms of tourist arrivals. 
	Rank
	Country
	UNWTO
Regional
Market
	International
tourist
arrivals
(2009) 
	International
tourist
arrivals
(2008) 
	International
tourist
arrivals
(2007) 
	International
tourist
arrivals
(2006) 

	1
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 France
	Europe
	74.2 million
	79.2 million
	80.9 million
	77.9 million

	2
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 United States
	North America
	54.9 million
	57.9 million
	56.0 million
	51.0 million

	3
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 Spain
	Europe
	52.2 million
	57.2 million
	58.7 million
	58.0 million

	4
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 China
	Asia
	50.9 million
	53.0 million
	54.7 million
	49.9 million

	5
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 Italy
	Europe
	43.2 million
	42.7 million
	43.7 million
	41.1 million

	6
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 United Kingdom
	Europe
	28.0 million
	30.1 million
	30.9 million
	30.7 million

	7
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 Turkey
	Europe
	25.5 million
	25.0 million
	22.2 million
	18.9 million

	8
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 Germany
	Europe
	24.2 million
	24.9 million
	24.4 million
	23.6 million

	9
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 Malaysia
	Asia
	23.6 million
	22.1 million
	21.0 million
	17.5 million

	10
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 Mexico
	North America
	21.5 million
	22.6 million
	21.4 million
	21.4 million


International tourism receipts

International tourism receipts grew to US$944 billion (€642 billion) in 2008, corresponding to an increase in real terms of 1.8% from 2007. When the export value of international passenger transport receipts is accounted for, total receipts in 2008 reached a record of US$1.1 trillion, or over US$3 billion a day. 
The World Tourism Organization reports the following countries as the top ten tourism earners for the year 2009. It is noticeable that most of them are on the European continent, but the United States continues to be the top earner.

	Rank
	Country
	UNWTO
Regional
Market
	International
Tourism
Receipts
(2009) 
	International
Tourism
Receipts
(2008) 
	International
Tourism
Receipts
(2007) 
	International
Tourism
Receipts
(2006) 

	1
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 United States
	North America
	$93.9 billion
	$110.0 billion
	$97.1 billion
	$85.8 billion

	2
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 Spain
	Europe
	$53.2 billion
	$61.6 billion
	$57.6 billion
	$51.1 billion

	3
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 France
	Europe
	$49.4 billion
	$55.6 billion
	$54.3 billion
	$46.3 billion

	4
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 Italy
	Europe
	$40.2 billion
	$45.7 billion
	$42.7 billion
	$38.1 billion

	5
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 China
	Asia
	$39.7 billion
	$40.8 billion
	$37.2 billion
	$33.9 billion

	6
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 Germany
	Europe
	$34.7 billion
	$40.0 billion
	$36.0 billion
	$32.8 billion

	7
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 United Kingdom
	Europe
	$30.0 billion
	$36.0 billion
	$38.6 billion
	$34.6 billion

	8
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 Australia
	Oceania
	$25.6 billion
	$24.8 billion
	$22.3 billion
	$17.8 billion

	9
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 Turkey
	Europe
	$21.3 billion
	$22.0 billion
	$18.5 billion
	$16.9 billion

	10
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 Austria
	Europe
	$19.4 billion
	$21.6 billion
	$18.9 billion
	$16.6 billion


International tourism expenditures

The World Tourism Organization reports the following countries as the top ten biggest spenders on international tourism for the year 2009. For the fifth year in a row, German tourists continue as the top spenders. 
	Rank
	Country
	UNWTO
Regional
Market
	International
Tourism
Expenditures
(2009) 
	International
Tourism
Expenditures
(2008) 
	International
Tourism
Expenditures
(2007) 
	International
Tourism
Expenditures
(2006)[

	1
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 Germany
	Europe
	$81.2 billion
	$91.0 billion
	$83.1 billion
	$73.9 billion

	2
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 United States
	North America
	$73.2 billion
	$79.7 billion
	$76.4 billion
	$72.1 billion

	3
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 United Kingdom
	Europe
	$50.3 billion
	$68.5 billion
	$71.4 billion
	$63.1 billion

	4
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 China
	Asia
	$43.7 billion
	$36.2 billion
	$29.8 billion
	$24.3 billion

	5
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 France
	Europe
	$38.5 billion
	$41.4 billion
	$36.7 billion
	$31.2 billion

	6
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 Italy
	Europe
	$27.9 billion
	$30.8 billion
	$27.3 billion
	$23.1 billion

	7
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 Japan
	Asia
	$25.1 billion
	$27.9 billion
	$26.5 billion
	$26.9 billion

	8
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 Canada
	North America
	$24.2 billion
	$27.2 billion
	$24.7 billion
	$20.6 billion

	9
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 Russia
	Europe
	$20.8 billion
	$23.8 billion
	$21.2 billion
	$18.1 billion

	10
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 Netherlands
	Europe
	$20.7 billion
	$21.7 billion
	$19.1 billion
	$17.0 billion


Most visited cities by international tourist arrivals

	Top 10 most visited cities by estimated number of international visitors by selected year

	City
	Country
	International
visitors
(millions)
	Year/Notes
	
	
	
	
	
	
	
	

	Paris
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 France
	14.8
	2009 (Excluding extra-muros visitors) 
	
	
	
	
	
	
	
	

	London
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 United Kingdom
	14.1
	2009
	
	
	
	
	
	
	
	

	Singapore
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 Singapore
	11.6
	2010
	
	
	
	
	
	
	
	

	Hong Kong
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 China
	10.4
	2010
	
	
	
	
	
	
	
	

	New York City
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 United States
	8.7
	2009
	
	
	
	
	
	
	
	

	Bangkok
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 Thailand
	8.45
	2009
	
	
	
	
	
	
	
	

	Antalya
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 Turkey
	9.25
	2010
	
	
	
	
	
	
	
	

	Kuala Lumpur
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 Malaysia
	9.11
	2009
	
	
	
	
	
	
	
	

	Istanbul
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 Turkey
	7.51
	2009
	
	
	
	
	
	
	
	

	Dubai
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 United Arab Emirates
	6.81
	2009
	
	
	
	
	
	
	
	


?????  Comprehension questions: Compare the above charts to answer: 

1. What do they reveal about people’s interests? (compare and/or comment on tables 1 and 4) Which are the most attractive destinations – by countries and cities? Why do you think it is so?

2. Compare the tables 3 and 4. What do they tell us about the financial state of the countries included? How the two tables differ?   

History

Wealthy people have always traveled to distant parts of the world, to see great buildings, works of art, learn new languages, experience new cultures and to taste different cuisines. Long ago, at the time of the Roman Republic, places such as Baiae were popular coastal resorts for the rich. The word tourism was used by 1811 and tourist by 1840. In 1936, the League of Nations defined foreign tourist as "someone traveling abroad for at least twenty-four hours". Its successor, the United Nations, amended this definition in 1945, by including a maximum stay of six months.
?????  Comprehension questions:
1. What have always been the five main reasons for travelling of the rich to distant parts of the world as tourists?
2. What kind of places were the initial resorts? Where were they located?
3. Since when have the words ‘tourist and tourism been publicly used?
4. What were the limits – the minimum and maximum stay – for a tourist to be recognized as such according to the League of Nations and UN definitions?  
Leisure travel

Leisure travel was associated with the Industrial Revolution in the United Kingdom – the first European country to promote leisure time to the increasing industrial population. Initially, this applied to the owners of the machinery of production, the economic oligarchy, the factory owners and the traders. These comprised the new middle class. Cox & Kings was the first official travel company to be formed in 1758. 
The British origin of this new industry is reflected in many place names. In Nice, France, one of the first and best-established holiday resorts on the French Riviera, the long esplanade along the seafront is known to this day as the Promenade des Anglais; in many other historic resorts in continental Europe, old, well-established palace hotels have names like the Hotel Bristol, the Hotel Carlton or the Hotel Majestic – reflecting the dominance of English customers.

Many leisure-oriented tourists travel to the tropics, both in the summer and winter. Places of such nature often visited are: Bali in Indonesia, Brazil, Cuba, the Dominican Republic, Malaysia, Mexico the various Polynesian tropical islands, Queensland in Australia, Thailand, Saint-Tropez and Cannes in France, Florida, Hawaii and Puerto Rico in the United States, Barbados, Sint Maarten, Saint Kitts and Nevis, The Bahamas, Anguilla, Antigua, Aruba, Turks and Caicos Islands and Bermuda.
?????  Comprehension questions:

1. Who were the first to recognize the existence and requirements of ‘leisure time’? How are they called collectively in terms of social strata? What caused the emergence of such social class? 

2. Which is the country of origin of ‘leisure time’? How can you tell that today by just visiting a hotel or other venue (especially in France)?

3. Which is the most attractive geographical region for tourists regardless of seasons?  
Winter tourism

Although it is acknowledged that the Swiss were not the inventors of skiing it is well documented that St. Moritz, Graubünden, became the cradle of the developing winter tourism: Since that year of 1865 in St. Moritz, many daring hotel managers choose to risk opening their hotels in winter but it was only in the seventies of the 20th century when winter tourism took over the lead from summer tourism in many of the Swiss ski resorts. Even in Winter, portions of up to one third of all guests (depending on the location) consist of non-skiers. 
Major ski resorts are located mostly in the various European countries (e.g. Andorra, Austria, Bulgaria, Czech Republic, France, Germany, Iceland, Italy, Norway, Poland, Serbia, Sweden, Slovenia, Spain, Switzerland), Canada, the United States (e.g. Colorado, California, Utah, New York, New Jersey, Michigan, Montana, Vermont, New England) New Zealand, Japan, South Korea, Chile, Argentina, Kenya and Tanzania.
?????  Comprehension questions:

1. Who were the first to promote winter tourism? When did it happen? Which is believed to be the first modern winter resort?
2. When did the winter tourism start to take off, especially as places attracting tourist to practice winter sports?

3. Which are the countries offering major ski-resorts? How many did you know before? How many can you recognize and remember now (after having read this articls)?

Mass tourism


High rise hotels such as these in Benidorm, Spain, were built across Southern Europe in the 1960s and 1970s to accommodate mass tourism from Northern Europe.

Mass tourism could only have developed with the improvements in technology, allowing the transport of large numbers of people in a short space of time to places of leisure interest, so that greater numbers of people could begin to enjoy the benefits of leisure time.

In the United States, the first seaside resorts in the European style were at Atlantic City, New Jersey and Long Island, New York.

In Continental Europe, early resorts included: Ostend, popularised by the people of Brussels; Boulogne-sur-Mer (Pas-de-Calais) and Deauville (Calvados) for the Parisians; and Heiligendamm, founded in 1793, as the first seaside resort on the Baltic Sea.
?????  Comprehension questions:

1. What is understood by mass tourism? What made it possible? 

2. Which were the first seaside resorts in the United States and Continental Europe? 

Adjectival tourism

Adjectival tourism refers to the numerous niche or specialty travel forms of tourism that have emerged over the years, each with its own adjective. Many of these have come into common use by the tourism industry and academics. Others are emerging concepts that may or may not gain popular usage. Examples of the more common niche tourism markets include:

	· Agritourism
· Culinary tourism
· Cultural tourism
· Ecotourism
· Extreme tourism
· Geotourism
· Heritage tourism
· LGBT tourism
	· Medical tourism
· Nautical tourism
· Pop-culture tourism
· Religious tourism
· Slum tourism
· Space tourism
· War tourism
· Wildlife tourism


?????  COMPREHENSION QUESTIONS: What is ‘adjectival tourism’? Is it a word you will use in everyday life? Why do you think it has been coined (=created)?
Recent developments

There has been an upmarket trend in the tourism over the last few decades, especially in Europe, where international travel for short breaks is common. Tourists have high levels of disposable income, considerable leisure time, are well educated, and have sophisticated tastes. There is now a demand for better quality products, which has resulted in a fragmenting of the mass market for beach vacations; people want more specialised versions, quieter resorts, family-oriented holidays or niche market-targeted destination hotels.



Tourists enjoying cocktails during a beach vacation in The Bahamas
The developments in technology and transport infrastructure, such as jumbo jets, low-cost airlines and more accessible airports have made many types of tourism more affordable. WHO estimates that up to 500,000 people are on planes at any time. There have also been changes in lifestyle, such as retiree-age people who sustain year round tourism. This is facilitated by internet sales of tourism products. Some sites have now started to offer dynamic packaging, in which an inclusive price is quoted for a tailor-made package requested by the customer upon impulse.

There have been a few setbacks in tourism, such as the September 11 attacks and terrorist threats to tourist destinations, such as in Bali and several European cities. Also, on December 26, 2004, a tsunami, caused by the 2004 Indian Ocean earthquake, hit the Asian countries on the Indian Ocean, including the Maldives. Thousands of lives were lost and many tourists died. This, together with the vast clean-up operation in place, has stopped or severely hampered tourism to the area.

The terms tourism and travel are sometimes used interchangeably. In this context, travel has a similar definition to tourism, but implies a more purposeful journey. The terms tourism and tourist are sometimes used pejoratively, to imply a shallow interest in the cultures or locations visited by tourists.
?????  Comprehension questions:

1. What is characteristic of the new generation of tourists? What are their demands? How has this influenced the development of tourist industry?

2. What has been the influence of new technology and infrastructure on tourism? What is the estimated number of people on planes at any time these days?

3. What is ‘package travel/tourism’? Describe and give examples.

4. Which have been the setbacks in tourism over the past decade? 

5. Is there a difference between ‘tourism’ and ‘travel’? What is their pejorative meaning? 

Sustainable tourism

"Sustainable tourism is envisaged as leading to management of all resources in such a way that economic, social and aesthetic needs can be fulfilled while maintaining cultural integrity, essential ecological processes, biological diversity and life support systems." (World Tourism Organization)

Sustainable development implies "meeting the needs of the present without compromising the ability of future generations to meet their own needs" (World Commission on Environment and Development, 1987) 
Sustainable tourism can be seen as having regard to ecological and socio-cultural carrying capacities and includes involving the community of the destination in tourism development planning. It also involves integrating tourism to match current economic and growth policies so as to mitigate some of the negative economic and social impacts of 'mass tourism'. Murphy (1985) advocates the use of an 'ecological approach', to consider both 'plants' and 'people' when implementing the sustainable tourism development process. This is in contrast to the 'boosterism' and 'economic' approaches to tourism planning, neither of which consider the detrimental ecological or sociological impacts of tourism development to a destination.

However, Butler (2006) questions the exposition of the term 'sustainable' in the context of tourism, citing its ambiguity and stating that "the emerging sustainable development philosophy of the 1990s can be viewed as an extension of the broader realization that a preoccupation with economic growth without regard to it social and environmental consequences is self-defeating in the long term." Thus 'sustainable tourism development' is seldom considered as an autonomous function of economic regeneration as separate from general economic growth.
?????  Comprehension questions:

1. What is ‘sustainable development’? How is ‘sustainable tourism’ related to it? 

2. How is ‘sustainable tourism’ different from ‘boosterism’ and ‘economic approach’ in tourism? What are the main emphases (in terms of results) in the first and the latter? 

3. Why does Butler (2006) question the term ‘sustainable tourism’? What is his argumentation?

Ecotourism

Ecotourism, also known as ecological tourism, is responsible travel to fragile, pristine, and usually protected areas that strives to be low impact and (often) small scale. It helps educate the traveler; provides funds for conservation; directly benefits the economic development and political empowerment of local communities; and fosters respect for different cultures and for human rights.
?????  COMPREHENSION QUESTIONS: What is understood by ‘ecotourism’? What are its main destination? What are its main aims/objectives? Who takes part in it? 
Pro-poor tourism

The pro poor tourism has to help the very poorest in developing countries. It has been receiving increasing attention by those involved in development and the issue has been addressed either through small scale projects in local communities and by Ministries of Tourism attempting to attract huge numbers of tourists. Research by the Overseas Development Institute suggests that neither is the best way to encourage tourists' money to reach the poorest as only 25% or less (far less in some cases) ever reaches the poor; successful examples of money reaching the poor include mountain climbing in Tanzania or cultural tourism in Luang Prabang, Laos. 
?????  COMPREHENSION QUESTIONS: What is understood by ‘pro-poor tourism’? Who are the main stakeholders (= the most interested and involved in a cause) in it? Who are to be the beneficiaries of this kind of tourism? Does it have a future according to you? What are the possible and/or real setbacks? 
Recession tourism

Recession tourism is a travel trend, which evolved by way of the world economic crisis. Identified by American entrepreneur Matt Landau (2007), recession tourism is defined by low-cost, high-value experiences taking place of once-popular generic retreats. Various recession tourism hotspots have seen business boom during the recession thanks to comparatively low costs of living and a slow world job market suggesting travelers are elongating trips where their money travels further.

?????  COMPREHENSION QUESTIONS: What is understood by ‘recession tourism’? Who identified the trend and when? What are its main characteristic features? 
Medical tourism

When there is a significant price difference between countries for a given medical procedure, particularly in Southeast Asia, India, Eastern Europe and where there are different regulatory regimes, in relation to particular medical procedures (e.g. dentistry), traveling to take advantage of the price or regulatory differences is often referred to as "medical tourism".
?????  COMPREHENSION QUESTIONS: What are the two main reasons for ‘medical tourism’? What is your attitude towards it? Does it have to exist? What problems does it mask?
Educational tourism

Educational tourism developed, because of the growing popularity of teaching and learning of knowledge and the enhancing of technical competency outside of the classroom environment. In educational tourism, the main focus of the tour or leisure activity includes visiting another country to learn about the culture, such as in Student Exchange Programs and Study Tours, or to work and apply skills learned inside the classroom in a different environment, such as in the International Practicum Training Program.
?????  COMPREHENSION QUESTIONS: Is ‘educational tourism’ a new kind of tourism? How does it differ from the practices in the past? Have you ever been an ‘educational tourist’?
Creative tourism

Creative tourism has existed as a form of cultural tourism, since the early beginnings of tourism itself. Its European roots date back to the time of the Grand Tour, which saw the sons of aristocratic families traveling for the purpose of mostly interactive, educational experiences. More recently, creative tourism has been given its own name by Crispin Raymond and Greg Richards, who as members of the Association for Tourism and Leisure Education (ATLAS), have directed a number of projects for the European Commission, including cultural and crafts tourism, known as sustainable tourism. They have defined "creative tourism" as tourism related to the active participation of travellers in the culture of the host community, through interactive workshops and informal learning experiences. 
Meanwhile, the concept of creative tourism has been picked up by high-profile organizations such as UNESCO, who through the Creative Cities Network, have endorsed creative tourism as an engaged, authentic experience that promotes an active understanding of the specific cultural features of a place.

More recently, creative tourism has gained popularity as a form of cultural tourism, drawing on active participation by travelers in the culture of the host communities they visit. Several countries offer examples of this type of tourism development, including the United Kingdom, the Bahamas, Jamaica, Spain, Italy and New Zealand.
?????  COMPREHENSION QUESTIONS: How is ‘creative tourism’ different from ‘educational tourism? What are the two main emphases in it? Which are the institutions and organizations that are involved in its promotion? Which are the most popular destinations (countries) for participation in such tourism?  
Dark tourism

One emerging area of special interest has been identified by Lennon and Foley (2000) as "dark" tourism. This type of tourism involves visits to "dark" sites, such as battlegrounds, scenes of horrific crimes or acts of genocide, for example: concentration camps. Dark tourism remains a small niche market, driven by varied motivations, such as mourning, remembrance, education, macabre curiosity or even entertainment. Its early origins are rooted in fairgrounds and medieval fairs. 
?????  COMPREHENSION QUESTIONS: Who coined the term ‘dark tourism’ and when? What are its main destinations by type? What are the motivations behind such tourism? 
Doom tourism

Also known as "Tourism of Doom," or "Last Chance Tourism" this emerging trend involves traveling to places that are environmentally or otherwise threatened (the ice caps of Mount Kilimanjaro, the melting glaciers of Patagonia, The coral of the Great Barrier Reef ) before it is too late. Identified by travel trade magazine TravelAge West editor-in-chief Kenneth Shapiro in 2007 and later explored in The New York Times, this type of tourism is believed to be on the rise. Some see the trend as related to sustainable tourism or ecotourism due to the fact that a number of these tourist destinations are considered threatened by environmental factors such as global warming, over population or climate change. Others worry that travel to many of these threatened locations increases an individual’s carbon footprint and only hastens problems threatened locations are already facing.
?????  COMPREHENSION QUESTIONS: What is understood by ‘doom tourism’? What are its main destinations by type? – name a few of them. What is the connection between ‘doom tourism’ and ‘sustainable tourism’ and ‘ecotourism’? What are the concerns associated with it? What does ‘carbon footprint’ mean? 
Growth

The World Tourism Organization (UNWTO) forecasts that international tourism will continue growing at the average annual rate of 4 %. With the advent of e-commerce, tourism products have become one of the most traded items on the internet. Tourism products and services have been made available through intermediaries, although tourism providers (hotels, airlines, etc.) can sell their services directly. This has put pressure on intermediaries from both on-line and traditional shops.

It has been suggested there is a strong correlation between tourism expenditure per capita and the degree to which countries play in the global context. Not only as a result of the important economic contribution of the tourism industry, but also as an indicator of the degree of confidence with which global citizens leverage the resources of the globe for the benefit of their local economies. This is why any projections of growth in tourism may serve as an indication of the relative influence that each country will exercise in the future.

Space tourism is expected to "take off" in the first quarter of the 21st century, although compared with traditional destinations the number of tourists in orbit will remain low until technologies such as a space elevator make space travel cheap.

Technological improvement is likely to make possible air-ship hotels, based either on solar-powered airplanes or large dirigibles. Underwater hotels, such as Hydropolis, expected to open in Dubai in 2009, will be built. On the ocean, tourists will be welcomed by ever larger cruise ships and perhaps floating cities.
?????  Comprehension questions:
1. What is the predicted annual growth of international tourism? 
2. What is the role of e-commerce for international tourism? 
3. What is the impact of e-commerce on intermediaries in tourism? 
4. How is growth in tourism correlated to the role of a particular country in the present and in the future of the world? 
5. What is the only ‘space’ left for expanding in tourism? How is it expected to develop? 
Sports tourism



The Tall Ships' Races 2007 in Szczecin, Poland
Since the late 1970s, sports tourism has become increasingly popular. Events such as rugby, Olympics, Commonwealth games, Asian Games and football World Cups have enabled specialist travel companies to gain official ticket allocation and then sell them in packages that include flights, hotels and excursions.
?????  COMPREHENSION QUESTIONS: What is understood by ‘sports tourism’? What are the main sports events that drive it? – name a few of them. How have the travel agencies made use of the sports to attract new type of travelers and tourists? 
Human right

On the 15th of April 2010 a headline in the British newspaper, The Sunday Times, proclaimed that European Commissioner Antonio Tajani had unveiled a plan declaring tourism a human right. According to the article itself: Tajani's view is that pensioners, youths and those too poor to afford it should have their travel subsidised by the taxpayer. Tajani's program will be piloted until 2013 and then put into full operation. In introducing his plan, Tajani stated, "Travelling for tourism today is a right. The way we spend our holidays is a formidable indicator of our quality of life." His spokesman added, "Why should someone from the Mediterranean not be able to travel to Edinburgh in summer for a breath of cool, fresh air; why should someone from Edinburgh not be able to travel to Greece in winter?" The characterization of Tajani's position as advocating an expansion of human rights was repeated by other media such as the conservative Canadian newspaper National Post and Wikipedia. According to Euractive it proved impossible for the commissioner's office to correct the misleading impression created by the Sunday Times headline in the Wikipedia articles on tourism and Antonio Tajani as the Sunday Times is a "reliable published source" while the actual text of the Commissioner's speech is only a "primary source".

EurActiv, an independent media portal, criticized the article by The Sunday Times as an example of misleading information about the EU which appears in the British press and then picked up by other Anglo-Saxon media and blogs, and Wikipedia. EurActiv notes that "the article on The Sunday Times never quotes the Commissioner as having made such a statement. Nevertheless, it pursues the argument under the headline "Brussels decrees holidays as a human right," underlining the alleged "hundreds of millions of pounds" that pursuing the idea would cost taxpayers." EurActiv criticized Wikipedia on the grounds that it proved impossible for Commissioner Tajani's team to correct the wrong information in the encyclopedia, and echoed European Commission spokesperson Pia Ahrenkilde Hansen's statement that "ethics in digital communications is definitely a subject which deserves to be addressed." 
?????  Comprehension questions:
1. Who brought up the issue of ‘tourism’ as a new variety of human right? What are the possible implications for taxpayers if such a right is legally introduced? Who would be the main beneficiaries?
2. What are the controversies in that particular case – between media and politics and between different social strata?  
Source: http://en.wikipedia.org/wiki/Tourism
More on the Adjective Tourism: 
Task: 

Read the additional information about ‘adjective tourism’. Choose one which is most appealing to you. Prepare a tow-minute speech on it. Think about its positive and negative aspects and impacts. 
Agritourism, as it is defined most broadly, involves any agriculturally-based operation or activity that brings visitors to a farm or ranch. Agritourism has different definitions in different parts of the world, and sometimes refers specifically to farm stays, as in Italy. Elsewhere, agritourism includes a wide variety of activities, including buying produce direct from a farm stand, navigating a corn maze, picking fruit, feeding animals, or staying at a B&B on a farm.

Agritourism is a form of niche tourism that is considered a growth industry in many parts of the world, including Australia, Canada, the United States, and the Philippines. Agritourism overlaps with geotourism, ecotourism, and culinary tourism. Other terms associated with agritourism are "agritainment", "value added products," "farm direct marketing", and "sustainable agriculture".

Source: http://en.wikipedia.org/wiki/Agritourism
Culinary tourism or food tourism is experiencing the food of the country, region or area, and is now considered a vital component of the tourism experience. Dining out is common among tourists and "food is believed to rank alongside climate, accommodation, and scenery" in importance to tourists. 

Culinary tourism is defined as the pursuit of unique and memorable eating and drinking experiences. Culinary tourism differs from agritourism in that culinary tourism is considered a subset of cultural tourism (cuisine is a manifestation of culture) whereas agritourism is considered a subset of rural tourism, but culinary tourism and agritourism are inextricably linked, as the seeds of cuisine can be found in agriculture.

Culinary tourism is not limited to gourmet food. This is perhaps best illustrated by the notion that culinary tourism is about what is "unique and memorable, not what is necessarily pretentious and exclusive". Similarly, wine tourism and beer tourism are also regarded as subsets of culinary tourism. 
Source:  http://en.wikipedia.org/wiki/Culinary_tourism

'Cultural tourism' (or culture tourism) is the subset of tourism concerned with a country or region's culture, specifically the lifestyle of the people in those geographical areas, the history of those peoples, their art, architecture, religion(s), and other elements that helped shape their way of life. Cultural tourism includes tourism in urban areas, particularly historic or large cities and their cultural facilities such as museums and theatres. It can also include tourism in rural areas showcasing the traditions of indigenous cultural communities (i.e. festivals, rituals), and their values and lifestyle. It is generally agreed that cultural tourists spend substantially more than standard tourists do. This form of tourism is also becoming generally more popular throughout the world, and a recent OECD report has highlighted the role that cultural tourism can play in regional development in different world regions. Cultural tourism has been defined as 'the movement of persons to cultural attractions away from their normal place of residence, with the intention to gather new information and experiences to satisfy their cultural needs'. 

Source: http://en.wikipedia.org/wiki/Cultural_tourism

Ecotourism is responsible travel to fragile, pristine, and usually protected areas that strive to be low impact and (often) small scale (as an alternative to mass tourism). Its purpose is to educate the traveler; provide funds for ecological conservation; directly benefit the economic development and political empowerment of local communities; and foster respect for different cultures and for human rights. Since the 1980s ecotourism has been considered a critical endeavor by environmentalists, so that future generations may experience destinations relatively untouched by human intervention. Several university programs use this description as the working definition of ecotourism. 

Generally, ecotourism focuses on volunteering, or voluntourism, personal growth and environmental responsibility. Ecotourism typically involves travel to destinations where flora, fauna, and cultural heritage are the primary attractions. One of the goals of ecotourism is to offer tourists insight into the impact of human beings on the environment, and to foster a greater appreciation of our natural habitats.

Responsible ecotourism includes programs that minimize the negative aspects of conventional tourism on the environment and enhance the cultural integrity of local people. Therefore, in addition to evaluating environmental and cultural factors, an integral part of ecotourism is the promotion of recycling, energy efficiency, water conservation, and creation of economic opportunities for local communities. For these reasons, ecotourism often appeals to environmental and social responsibility advocates. 

Source: http://en.wikipedia.org/wiki/Ecotourism

Extreme tourism or shock tourism is a type of niche tourism involving travel to dangerous places (mountains, jungles, deserts, caves, etc.) or participation in dangerous events. Extreme tourism overlaps with extreme sport. The two share the main attraction, "adrenaline rush" caused by an element of risk, and differing mostly in the degree of engagement and professionalism.

Extreme tourism is a growing business in the countries of the former Soviet Union (Russia, Ukraine, Azerbaijan, etc.) and in South American countries like Peru, Chile and Argentina. The mountainous and rugged terrain of Northern Pakistan has also developed into a popular extreme tourism location.

While traditional tourism requires significant investments in hotels, roads, etc., extreme tourism requires much less to jump-start a business. In addition to traditional travel-based tourism destinations, various exotic attractions are suggested, such as flyovers in MiGs at Mach 2.5, ice diving in the White Sea, or travelling across the Chernobyl zone.

Additionally, extreme tourism allows travelers to visit 'dangerous' places, such as those on the US Travel Warning webpage. This includes destinations such as Somalia, Iraq and others.

http://en.wikipedia.org/wiki/Extreme_tourism
Geotourism is "best practice" tourism that sustains, or even enhances, the geographical character of a place, such as its culture, environment, heritage, and the well-being of its residents.

The concept was introduced publicly in a 2002 report by the Travel Industry Association of America (as of 2009 this organization adapted name to U.S. Travel Association) and National Geographic Traveler magazine. National Geographic senior editor Jonathan B. Tourtellot and his wife, Sally Bensusen, coined the term in 1997 in response to requests for a term and concept more encompassing than ecotourism and sustainable tourism.
Like ecotourism, geotourism promotes a virtuous circle whereby tourism revenues provide a local incentive to protect what tourists are coming to see, but extends the principle beyond nature and ecology to incorporate all characteristics that contribute to sense of place, such as historic structures, living and traditional culture, landscapes, cuisine, arts and artisanry, as well as local flora and fauna. Geotourism incorporates sustainability principles, but in addition to the do-no-harm ethic, geotourism focuses on the place as a whole. The idea of enhancement allows for development based on character of place, rather than standardized international branding, and generic architecture, food, and so on.
         Source: http://en.wikipedia.org/wiki/Geotourism

Cultural heritage tourism (or just heritage tourism or diaspora tourism) is a branch of tourism oriented towards the cultural heritage of the location where tourism is occurring. The National Trust for Historic Preservation in the United States defines heritage tourism as “travelling to experience the places and activities that authentically represent the stories and people of the past," and cultural heritage tourism is defined as “travelling to experience the places and activities that authentically represent the stories and people of the past and present."

Culture has always been a major object of travel, as the development of the Grand Tour from the 16th century onwards attests. In the 20th century, some people have claimed, culture ceased to be the objective of tourism: tourism is now culture. Cultural attractions play an important role in tourism at all levels, from the global highlights of world culture to attractions that underpin local identities. (Richards, 1996)

According to the Weiler and Hall, culture, heritage and the arts have long contributed to appeal of tourist destination. However, in recent years ‘culture’ has been rediscovered as an important marketing tool to attract those travellers with special interests in heritage and arts. According to the Hollinshead, cultural heritage tourism defined as such is the fastest growing segment of the tourism industry because there is a trend toward an increase specialization among tourists. This trend is evident in the rise in the volume of tourists who seek adventure, culture, history, archaeology and interaction with local people.

Cultural heritage tourism is important for various reasons; it has a positive economic and social impact, it establishes and reinforces identity, it helps preserve the cultural heritage, with culture as an instrument it facilitates harmony and understanding among people, it supports culture and helps renew tourism (Richards, 1996). Putangina Cultural heritage tourism has a number of objectives that must be met within the context of sustainable development such as; the conservation of cultural resources, accurate interpretation of resources, authentic visitors experience, and the stimulation of the earned revenues of cultural resources. We can see, therefore, that cultural heritage tourism is not only concerned with identification, management and protection of the heritage values but it must also be involved in understanding the impact of tourism on communities and regions, achieving economic and social benefits, providing financial resources for protection, as well as marketing and promotion. (J. M. Fladmark, 1994)

Heritage tourism involves visiting historical or industrial sites that may include old canals, railways, battlegrounds, etc. The overall purpose is to gain an appreciation of the past. It also refers to the marketing of a location to members of a diaspora who have distant family roots there.

Decolonization and immigration form the major background of much contemporary heritage tourism. Falling travel costs have also made heritage tourism possible for more people.

Another possible form involves religious travel or pilgrimages. Many Catholics from around the world come to the Vatican and other sites such as Lourdes or Fátima. Large numbers of Jews have both visited Israel and emigrated there. Many have also gone to Holocaust sites and memorials. Islam commands its followers to take the hajj to Mecca, thus differentiating it somewhat from tourism in the usual sense, though the trip can also be a culturally important event for the pilgrim.

Heritage Tourism can also be attributed to historical events that have been dramatised to make them more entertaining. For example a historical tour of a town or city using a theme such as ghosts or Vikings. Heritage tourism focuses on certain historical events, rather than presenting a balanced view of that historical period. It's aim may not always be the presentation of accurate historical facts, as opposed to economically developing the site and surrounding area. As a result heritage tourism can be seen as a blend of education, entertainment, preservation and profit.
Source: http://en.wikipedia.org/wiki/Heritage_tourism
Gay tourism or LGBT tourism is a form of niche tourism marketed to gay, lesbian, bisexual and transgender (LGBT) people. They are usually open about their sexual orientation and gender identity but may be more or less open when traveling; for instance they may be closeted at home or if they have come out, may be more discreet in areas known for violence against LGBT people. 

The main components of LGBT tourism is for cities and countries wishing to attract LGBT tourists; people looking to travel to LGBT-friendly destinations; people wanting travel with other LGBT people when traveling regardless of the destination and LGBT travelers who are mainly concerned with cultural and safety issues. The slang term gaycation has come to imply a version of a vacation that includes a pronounced aspect of LGBT culture, either in the journey or destination. The LGBT tourism industry includes travel agents, tour companies, cruise lines and travel advertising and promotions companies who market these destinations to the gay community. Coinciding with the increased visibility of LGBT people raising children in the 1990s, an increase in family-friendly LGBT tourism has emerged in the 2000s, for instance R Family Vacations which includes activities and entertainment geared towards couples including same-sex weddings. R Family's first cruise was held aboard Norwegian Cruise Lines's Norwegian Dawn with 1600 passengers including 600 children. 

Major companies in the travel industry have become aware of the substantial money (also known as the "pink dollar" or "pink pound") generated by this marketing niche, and have made it a point to align themselves with the gay community and gay tourism campaigns. According to a 2000 Tourism Intelligence International report 10% of international tourists were gay and lesbian accounting for more than 70 million arrivals worldwide. This market segment is expected to continue to grow as a result ongoing acceptance of LGBT people and changing attitudes towards sexual and gender minorities. The gay and lesbian segment is estimated at $55 billion annual market as of 2007. Outside larger companies, LGBT tourists are offered other traditional tourism tools, such as LGBT hospitality networks of LGBT individuals who offer each other hospitality during their travels and even home swaps where people live in each others homes. Also available are social groups for resident and visiting gay, lesbian, bisexual and transgender expatriates and friends exist worldwide. 

Source: http://en.wikipedia.org/wiki/LGBT_tourism
Medical tourism (also called medical travel, health tourism or global healthcare) is a term initially coined by travel agencies and the mass media to describe the rapidly-growing practice of travelling across international borders to obtain health care. It also refers pejoratively to the practice of healthcare providers travelling internationally to deliver healthcare. 

Services typically sought by travelers include elective procedures as well as complex specialized surgeries such as joint replacement (knee/hip), cardiac surgery, dental surgery, and cosmetic surgeries. However, virtually every type of health care, including psychiatry, alternative treatments, convalescent care and even burial services are available.

Over 50 countries have identified medical tourism as a national industry. However, accreditation and other measures of quality vary widely across the globe, and some destinations may become hazardous or even dangerous for medical tourists.

In the context of global health, "medical tourism" is a pejorative because during such trips health care providers often practice outside of their areas of expertise or hold different (i.e., lower) standards of care. Greater numbers than ever before of student volunteers, health professions trainees, and researchers from resource-rich countries are working temporarily and anticipating future work in resource-starved areas. This emphasizes the importance of understanding this other definition.
Source: http://en.wikipedia.org/wiki/Medical_tourism

Nautical tourism is an increasingly popular way to combine love of sailing and boating with vacation and holiday activities. First defined as an industry segment in Europe and South America, it has since caught on in the United States and the Pacific Rim.

Not only is nautical tourism an enjoyable way to see unique parts of the world, it is also a very profitable industry. Many tourists who enjoy sailing combine water travel with other activities. Supplying the equipment and accessories for those activities has spawned businesses for those purposes. With many nautical enthusiasts living on board their vessels even in port, nautical tourists bring demand for a variety of goods and services. Marinas developed especially for nautical tourists have been built in Europe, South America and Australia.
Source: http://en.wikipedia.org/wiki/Nautical_tourism
Pop-culture tourism is the act of traveling to locations featured in literature, film, music, or any other form of popular entertainment.

Just to name a few popular pop-culture destinations: 

· Liverpool, England, United Kingdom, for fans of the Beatles. A museum dedicated to them 'The Beatles Story' is situated at the Albert Dock. The reconstructed 'Cavern', the club they played in before becoming famous is also a stop for Beatles pilgrims. A bus tour of the city entitled The Magical Mystery Tour, visits many sites associated with the group including former homes of The Beatles.

· Tunisia, location of the filming of the Star Wars movies.

· Japan for japanophiles or lovers of Japanese pop-culture.

· Vulcan, Alberta Canada. In the early 1990s this small rural community began to explore ways it could capitalize on the coincidence of the Town's name being the same as popular Star Trek Character, Mr. Spock's home planet: Vulcan, to develop its local tourism industry.

Pop-culture tourism is in some respects akin to pilgrimage, with its modern equivalents of places of pilgrimage, such as Elvis Presley's Graceland and the grave of Jim Morrison in Père Lachaise Cemetery.
Source: http://en.wikipedia.org/wiki/Pop-culture_tourism
Religious tourism, also commonly referred to as faith tourism, is a form of tourism, whereby people of faith travel individually or in groups for pilgrimage, missionary, or leisure (fellowship) purposes. The world's largest form of mass religious tourism takes place at the annual Hajj pilgrimage in Mecca, Saudi Arabia. North American religious tourists comprise an estimated $10 billion of this industry. 

Tourism segments

Religious tourism comprises many facets of the travel industry including:

· Pilgrimages
· Missionary travel

· Leisure (fellowship) vacations

· Faith-based cruising

· Crusades, conventions and rallies

· Retreats

· Monastery visits and guest-stays

· Faith-based camps

· Religious tourist attractions
Source: http://en.wikipedia.org/wiki/Religious_tourism
Slum tourism is a type of tourism that involves visiting impoverished areas. It is sometimes called poverty tourism or poorism or slumming or seeing how the other half lives. The concept began in poor sections of London and by 1884 had started in Manhattan. 

The Oxford English Dictionary found the first use of the word "slumming" in 1884. In London, people visited neighborhoods such as Whitechapel or Shoreditch to see how the poor lived. In 1884 the concept moved to New York City to the Bowery and the Five Points area of the Lower East Side were visited to see "how the other half lives." 

In the 1980s in South Africa "township tours" were organised to educate local governments on how the black population lived. It then attracted international tourists that wanted to support and learn more about apartheid. Since South Africa's multiracial elections in 1994, "township tourism" became a multimillion dollar business. 

Prior to the release of Slumdog Millionaire in 2008, Mumbai was a slum tourist destination for slumming. 

The concept of slum tourism has recently started to gain more attention from media and academia alike. In December 2010 the first international conference on slum tourism was held in Bristol, while a social network of people working in or with slum tourism has been set up as well. 

Slum tourism is mainly performed in urban areas of developing countries, most often named after the type of areas that are visited:

· Township tourism: in post-apartheid South Africa and Namibia. South African settlements are still visibly divided into wealthy, historically white suburbs and poor, historically black townships, because of the effects of apartheid and racial segregation. In South Africa, before 1994 it was rare for tourists to visit townships other than Soweto. Increasingly the established South African tourism industry saw the townships as a resource for attracting tourism revenue. Smaller operations, including many emerging black tourism operators, saw township tourism as a means of empowerment and of bolstering the self-esteem of people in these historically marginalised communities. Although township tours vary in form, they often differ from other tourism experiences in being interactive, socially minded, and potentially empowering for the communities involved 

· Favela tourism: in Brazil 

· Hutong trips in larger Chinese cities, such as Hutongs in Beijing.

Source: http://en.wikipedia.org/wiki/Slum_tourism
Space tourism is space travel for recreational, leisure or business purposes. Orbital space tourism opportunities are limited and expensive, with only the Russian Space Agency providing transport. The price for a flight brokered by Space Adventures to the International Space Station aboard a Soyuz spacecraft was US$ 20–35 million. Some space tourists have signed contracts with third parties to conduct certain research while in orbit.

A number of startup companies have sprung up in recent years, hoping to create a space tourism industry.

Russia halted orbital space tourism in 2010 due to the increase in the International Space Station crew size, using the seats for expedition crews that would be sold to paying spaceflight participants. However, tourist flights are tentatively planned to resume in 2013, when the number of single-use three-person Soyuz launches could rise to five a year.
As an alternative to "tourism," some organizations such as the Commercial Spaceflight Federation use the term "personal spaceflight."
CURIOSITY SHOP:               Early dreams

After early successes in space, much of the public saw intensive space exploration as inevitable. Those aspirations are remembered in science fiction such as Arthur C. Clarke's A Fall of Moondust and 2001: A Space Odyssey, Roald Dahl's Charlie and the Great Glass Elevator, Joanna Russ's 1968 novel Picnic on Paradise, and Larry Niven's Known Space stories. Lucian in the 2nd century AD in his book True History examines the idea of a crew of men whose ship travels to the Moon during a storm. Jules Verne also took up the theme of lunar visits in his books, From the Earth to the Moon and Around the Moon. Robert A. Heinlein’s short story The Menace from Earth, published in 1957, was one of the first to incorporate elements of a developed space tourism industry within its framework. During the 1960s and 1970s, it was common belief that space hotels would be launched by 2000. Many futurologists around the middle of the 20th century speculated that the average family of the early 21st century would be able to enjoy a holiday on the Moon. In the 1960s, Pan Am established a waiting list for future flights to the moon,[5] issuing free "First Moon Flights Club" membership cards to those who requested them.

The end of the Space Race, culminating in the Moon landings, decreased the emphasis placed on space exploration by national governments and therefore led to decreased demands for public funding of manned space flights.[6]
Precursors

The Soviet space program was aggressive in broadening the pool of cosmonauts. The Soviet Intercosmos program include cosmonauts selected from Warsaw Pact members (from Czechoslovakia, Poland, East Germany, Bulgaria, Hungary, Romania) and later from allies of the USSR (Cuba, Mongolia, Vietnam) and non-aligned countries (India, Syria, Afghanistan). Most of these cosmonauts received full training for their missions and were treated as equals, but especially after the Mir program began, were generally given shorter flights than Soviet cosmonauts. The European Space Agency took advantage of the program as well.

The U.S. space shuttle program included payload specialist positions which were usually filled by representatives of companies or institutions managing a specific payload on that mission. These payload specialists did not receive the same training as professional NASA astronauts and were not employed by NASA. In 1983, Ulf Merbold from ESA and Byron Lichtenberg from MIT (engineer and Air Force fighter pilot) were the first Payload Specialists to fly on the shuttle, becoming the first non-NASA astronauts. In 1984, Charlie Walker became the first non-government astronaut to fly, with his flight paid for by his employer, McDonnell Douglas. NASA was also eager to prove its capability to Congressional sponsors. Senator Jake Garn was flown on the shuttle in 1985, followed by Representative Bill Nelson (now Senator) in 1986. As the shuttle program expanded, the Teacher in Space program was developed as a way to expand publicity and educational opportunities for NASA. Christa McAuliffe would have been the first Teacher in Space, but was killed in the Challenger disaster and the program was canceled. During the same period a Journalist in Space program was frequently discussed, with individuals such as Walter Cronkite considered a front runners, but no formal program was ever developed. McAuliffe's backup in the Teacher in Space Program, Barbara Morgan, eventually got hired in 1998 as a professional astronaut and flew on STS-118 as a mission specialist where she spoke to many students as an educator during the trip.

A second journalist-in-space program, in which NASA green-lighted Miles O'Brien to fly on the space shuttle, was scheduled to be announced in 2003. That program was canceled in the wake of the Columbia accident on STS-107 and subsequent emphasis on finishing the International Space Station before retiring the space shuttle.

With the realities of the post-Perestroika economy in Russia, its space industry was especially starved for cash. The Tokyo Broadcasting System (TBS) offered to pay for one of its reporters to fly on a mission. For $28 million, Toyohiro Akiyama was flown in 1990 to Mir with the eighth crew and returned a week later with the seventh crew. Akiyama gave a daily TV broadcast from orbit and also performed scientific experiments for Russian and Japanese companies. However, since the cost of the flight was paid by his employer, Akiyama could be considered a business traveler rather than a tourist.

In 1991, British chemist Helen Sharman was selected from a pool of 13,000 applicants to be the first Briton in space.[7] The program was known as Project Juno and was a cooperative arrangement between the Soviet Union and a group of British companies. The Project Juno consortium failed to raise the funds required, and the program was almost cancelled. Reportedly Mikhail Gorbachev ordered it to proceed under Soviet expense in the interests of international relations, but in the absence of Western underwriting, less expensive experiments were substituted for those in the original plans. Sharman flew aboard Soyuz TM-12 to Mir and returned aboard Soyuz TM-11.

Orbital space tourism

At the end of the 1990s, MirCorp, a private venture by then in charge of the space station, began seeking potential space tourists to visit Mir in order to offset some of its maintenance costs. Dennis Tito, an American businessman and former JPL scientist, became their first candidate. When the decision to de-orbit Mir was made, Tito managed to switch his trip to the International Space Station through a deal between MirCorp and U.S.-based Space Adventures, Ltd., despite strong opposition from senior figures at NASA. From the beginning of the International Space Station expeditions, NASA stated it wasn't interested in space guests.[8] Space Adventures remains the only company to have sent paying passengers to space.[9]

HYPERLINK "http://en.wikipedia.org/wiki/Space_tourism" \l "cite_note-MSN-9"[10]
In conjunction with the Federal Space Agency of the Russian Federation and Rocket and Space Corporation (Energia), Space Adventures facilitated the flights for all of the world's first private space explorers. The first three participants paid in excess of $20 million (USD) each for their 10-day visit to the ISS.

On April 28, 2001, Dennis Tito became the first "fee-paying" space tourist when he visited the International Space Station (ISS) for seven days. He was followed in 2002 by South African computer millionaire Mark Shuttleworth. The third was Gregory Olsen in 2005, who was trained as a scientist and whose company produced specialist high-sensitivity cameras. Olsen planned to use his time on the ISS to conduct a number of experiments, in part to test his company's products. Olsen had planned an earlier flight, but had to cancel for health reasons.

After the Columbia disaster, space tourism on the Russian Soyuz program was temporarily put on hold, because Soyuz vehicles became the only available transport to the ISS. However, in 2006, space tourism was resumed.[why?] On September 18, 2006, Anousheh Ansari, an Iranian American (Soyuz TMA-9), became the fourth space tourist (she prefers "private space explorer".[11]). On April 7, 2007, Charles Simonyi, an American businessman of Hungarian descent, joined their ranks (Soyuz TMA-10). Simonyi became the first repeat space tourist, paying again to fly on Soyuz TMA-14 in March–April 2009. Guy Laliberté became the next space tourist in September, 2009 aboard Soyuz TMA-16.

In 2003, NASA and the Russian Space Agency agreed to use the term 'Spaceflight Participant' to distinguish those space travelers from astronauts on missions coordinated by those two agencies. Tito, Shuttleworth, Olsen, Ansari, and Simonyi were designated as such during their respective space flights.[12] NASA also lists Christa McAuliffe as a "Space Flight Participant" (although she did not pay a fee), apparently due to her non-technical duties aboard the STS-51-L flight.

As reported by Reuters on 3 March 2010, Russia announced that the country will double the number of launches of three-man Soyuz ships to four that year, because "permanent crews of professional astronauts aboard the expanded [ISS] station are set to rise to six"; regarding space tourism, the head of the Russian Cosmonauts' Training Center said "for some time there will be a break in these journeys".[1] On January 12, 2011, Space Adventures and the Russian Federal Space Agency announced that orbital space tourism would resume in 2013 with the increase of manned Soyuz launches to the ISS from four to five per year.[13]
List of flown space tourists

Seven of the space tourists flew to and from the International Space Station on Soyuz spacecraft through the space tourism company, Space Adventures:
	Space tourist
	Nationality
	Year
	Duration of flight
	Flight

	1. Dennis Tito
	American
	2001
	9 days (Apr 28 – May 6)
	Launch: Soyuz TM-32
Return: Soyuz TM-31

	2. Mark Shuttleworth
	South African
	2002
	11 days (Apr 25 – May 5)
	Launch: Soyuz TM-34
Return: Soyuz TM-33

	3. Gregory Olsen
	American
	2005
	11 days (Oct 1 – Oct 11)
	Launch: Soyuz TMA-7
Return: Soyuz TMA-6

	4. Anousheh Ansari
	Iranian / American
	2006
	12 days (Sept 18 – Sept 29)
	Launch: Soyuz TMA-9
Return: Soyuz TMA-8

	5. Charles Simonyi
	Hungarian / American
	2007
	15 days (Apr 7 – Apr 21)
	Launch: Soyuz TMA-10
Return: Soyuz TMA-9

	
	
	2009
	14 days (Mar 26 – Apr 8)
	Launch: Soyuz TMA-14
Return: Soyuz TMA-13

	6. Richard Garriott[
	American / British
	2008
	12 days (Oct 12 – Oct 23)
	Launch: Soyuz TMA-13
Return: Soyuz TMA-12

	7. Guy Laliberté
	Canadian
	2009
	12 days (Sept 30 – Oct 11)
	Launch: Soyuz TMA-16
Return: Soyuz TMA-14


Source: http://en.wikipedia.org/wiki/Space_tourism
War tourism is a term the media uses to describe the idea of recreational travel to war zones for purposes of sightseeing and superficial voyeurism. War tourist is also a pejorative term to describe thrill seeking in dangerous and forbidden places. There has been no proof of the concept in real life but the idea has gained currency in a number of media reports, none of which have actually interviewed or found a tourist who have visited active combat areas as a tourist. However, the Norwegian semi-autobigraphical novel Turisten (The Tourist) published in 2007 by the author Erik Bakken Olafsen treats the theme war tourism extensively. (The book has not been translated into English yet.)

There have been a number of tourists caught up in war torn regions, many who visit active war zones like Israel, Lebanon, Myanmar, Algeria, Colombia and other regions at war. There are many freelance journalists who describe themselves humorously as "war tourists" (P.J. O'Rourke is the most famous) and mercenaries who have pretended to be tourists to avoid discovery as in Michael Hoare's attempt to take over the Seychelles disguised as "The Royal Order of Frothblowers".

During the 2006 Israel-Lebanon crisis, for example, Beirut was full of tourists who were forced to leave when fighting with Israel broke out. Tourists have also been targeted in Kenya, the Philippines and other regions due to their media value and damage to the country's tourist industry. It could be argued that continued tourism to these regions is war tourism, even though active combat is free from tourist access.

The initial myth of war tourism was actually started by a collection of stories by P.J. O'Rourke. His mocking and cynical view of journalism in conflict areas entitled 'Holidays in Hell: In Which Our Intrepid Reporter Travels to the World's Worst Places and Asks, "What's Funny About This" planted the idea that maybe journalists are after all tourists on an expense account.

The PBS TV show, Frontline, used the phrase war tourism to describe a practice in Iraq of US troops going on daylight patrols and returning in the evening to heavily defended large bases.

A book on this topic is Dark Tourism (Tourism, Leisure & Recreation) by Malcolm Foley and John Lennon. The authors explore the idea that people are attracted to regions and sites where "inhuman acts" have occurred. They claim that motivation is driven by media coverage and a desire to see for themselves, and that there is a symbiotic relationship between the attraction and the visitor, whether it be a death camp or site of a celebrity's death. Much of their focus in on ancient sites where "acts of inhumanity are celebrated as heritage sites in Britain (for example, the Tower of London, Edinburgh Castle) and the Berlin Wall"

War tourism is also confused with "Battlefield tourism": the visiting of sites which have a relevance to historic battles, such as the German WW2 fortification, the Atlantic Wall or the Maginot Line in France.
Source: http://en.wikipedia.org/wiki/War_tourism
Wildlife tourism can be an eco and animal friendly tourism, usually showing animals in their natural habitat. Wildlife tourism, in its simplest sense, is watching wild animals in their natural habitat. Wildlife tourism is an important part of the tourism industries in many countries including many African and South American countries, Australia, India, Canada, Indonesia, Malaysia and Maldives among many. It has experienced a dramatic and rapid growth in recent years world wide and is closely aligned to eco-tourism and sustainable-tourism.

Wildlife tourism is also a multi-million dollar industry offering customized tour packages and safaris.
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	Types
	Accessible tourism · Adventure travel · Agritourism · Alternative tourism · Archaeological tourism · Birth tourism · Bookstore tourism · Christian tourism · Culinary tourism · Cultural tourism · Dark tourism · Dental tourism · Disaster tourism · Drug tourism · Ecotourism · Extreme tourism · Female sex tourism · Garden tourism · Geotourism · Ghetto tourism · Halal tourism · Heritage tourism · LGBT tourism · List of adjectival tourisms · Lists of named passenger trains · Literary tourism · Medical tourism · Music tourism · Nautical tourism · Pop-culture tourism · Religious tourism · Rural tourism · Sacred travel · Safaris · Sex tourism · Slum tourism · Space tourism · Sports tourism · Sustainable tourism · Vacation · Volunteer travel · Water tourism · Wildlife tourism · Wine tourism

		
	Hospitality
	Bed and breakfast · Destination hotel · Destination spa · Front desk · General manager · Homestay · Hospitality industry · Hospitality management studies · Hospitality services · Hostel · Hotel · Hotel manager · Motel · Resort · Restaurant

		
	Miscellaneous

	Campus tour · Gift shop · Grand Tour · Holiday (vacation) · Hypermobility · Package holiday · Passport · Perpetual traveler · Resort town · Roadside attraction · Seaside resort · Ski resort · Souvenir · Staycation · Sunday drive · Tour guide · Tour operator · Tourism geography · Tourism region · Tourism Radio · Tourism technology · Tourist attraction · Tourist destination · Tourist trap · Transport · Travel · Travel advisory · Travel agency · Travel behavior · Travel document · Travel insurance · Travel journal · Travel literature · Travel medicine · Travel survey · Travel website · Travel writing · Visa

		
	Industry organizations
and rankings
	American Bus Association · BEST Education Network · Caribbean Tourism Organization · Convention and visitor bureau · Destination marketing organization · European Travel Commission · South-East Asian Tourism Organisation · Travel and Tourism Competitiveness Report · Visitor center · World Tourism Day · World Tourism Organization · World Tourism rankings · World Travel and Tourism Council


	


Source: http://en.wikipedia.org/wiki/Tourism
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